


To connect families with access to clean water and sanitation while
cultivating a generation of global citizens through service-driven
travel.
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Our most basic human
need is something that 844
million people worldwide
live without - clean water.
For those who do not have
a faucet they can turn on at
home, collecting water for
their family is a daily strug-
gle that causes children to
miss school, women to lose
opportunities to earn an in-
come, and kills more people
every year than all forms of
violence combined.

BLUE Missions was founded in 2010 with the belief
that united we could change this. Siblings, Danny and
Nicole Rodriguez started BLUE Missions as a way to
contribute their personal drop in the bucket. As the de-
mand grew for spots on service trips, so did our impact.
BLUE Missions changes more lives every year than the

last, and we have no intentions of slowing down.
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SINCE 2010...

..we have held cocktail parties, online fundraising campaigns, and even

a giant water balloon fight to fund more and more water & sanitation
projects. As our family of bold supporters has grown, so has our ability to
impact more communities. 'ﬁi
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COMMUNITIES IMPACTED:

El Aguacate (N°19.40237,W°-71.51759)
El Limon (N°19.61142, W°-70.11427)
Firme de Castillo (IN°19.28483, W°-70.03887)
La Jagua (N°19.24205, W°-70.07285)
Higuero (N°19.54304, W°-70.27027)
Atabalero (IN°19.40434, W°-70.29837)
Palmar Grande (IN°19.69382, W° -70.81975)







WATER PROJECTS

During a water project, BLUE Missions works with local leaders, families,
and volunteers to construct a gravity-driven or pump-driven aqueduct to
connect a clean water source to a faucet in every home.

IN 2017, WE CONNECTED

........................ 859

HOMES WITH CLEAN WATER

S $16

@ Avg. cost to connect one
person with clean water

$10,197

Avg. project cost

191,000

Meters of pipe used

EFFECTS OF CLEAN WATER

$

IMPROVED ECONOMIC HIGHER
HEALTH by OPPORTUNITY by EDUCATION as
reducing the risk allowing women to take students are more
of water related back 6 hours a day on av- likely to attend
diseases, and child erage to earn an income school instead of
mortality rates. instead of collecting collecting water.
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COMMUNITIES IMPACTED:

Naranjito (IN° 19.28608, W°-71.4981%)

Tinajita (N°19.67544, W°-70.6281)

Carrasco (IN°19.48787, W°-70.04392)

Ranchito de los Peralta (N°19.75528, W°-70.92736)
La Cueva (N°18.90629, W° -70.103506)

Las Rosas (N°19.28625, W°-71.66849)

Cruce de Yaroa (N°19.68186, W°-70.60295)

Santa Maria (IN°19.55298, W° -69.99189)

Baul (N°19.32171, W°-71.62501)

Alto de Pilon (IN°19.35064, W°-70.19449)




Piragua (N° 19.56012, W°-70.28752)
El Jobo (N°19.4266, W°-70.38655)

El Catey (N°19.53965, W°-70.2131)
Guanabano (N°19.58781, W°-70.23061)
Villa Anacaona (N°19.24264, W°-71.68501)
Yaroa Rio Abajo (N°19.569351, W°-70.69767)
El Petigre (N°19.61138, W°-70.11423)

La Coyera (N°19.61044, W° -70.08539)
Arroyo Sabana (N°19.51966, W°-70.07801)
El Puerto (N°19.76169, W°-70.81066)
Palmarito (N°19.48827, W°-70.09706)
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SANITATION PROJECTS

During a sanitation project, our staff works with volunteers and benéefitting
families to construct Ventilated Improved Pit latrines. Families that lack
access to a private, sanitary bathroom are at a higher risk for illnesses and
diseases caused by ingesting contaminated fruits and vegetables.

IN 2017, WE CONNECTED

........................ 828

HOMES WITH PROPER SANITATION

$320

Avg. cost to build one latrine,
benefitting one family.

$5,000
Avg. project cost
GENDER
EQUALITY

Private bathrooms create safe spaces
for women and girls and reduce the
risk of gender violence.
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‘We m agracia i ,HE ity o o o
‘Efsband,‘da‘ughter and grandson. She was born and raised in this

coqmy where she recalls walking to collect water from a nearby river

since she was a little gi She toId us while washing the dishes in her

home, "In times of d - i

water. I'm so grateful to




#REACHA4Change

OUTREACH

This year, BLUE Missions launched an educational outreach program,
R.E.A.C.H., which stands for Reflection, Education, and Action to Connect
Humanity. Through monthly meetings, local community service opportunities,
and mentorship, R.E.A.C.H. is educating high school students about global
issues and providing them with the tools to be part of the solutions.

GLOBAL
AWARENESS

oooooo

We educated students

on GLOBAL ISSUES
through

11

meetings hosted at
different high-schools
featuring speakers
who are creating
solutions.

SCHOOL
AMBASSADORS

Students signed up to

RAISE AWARENESS
about the water crisis,

and represent BLUE
Missions in

S0

high schools and
universities around
the country.

LOCAL
SERVICE

SERVICE
OPPORTUNITIES
were offered locally,
amounting to over

<00

community service
hours. Our REACH
students cleaned
beaches, collected
donations for hur-
ricane victims, and
assisted special needs
children.
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OUR TEAM

This year, we welcomed a few new members to our team.

We hired a Creative Director, and added a new BLUE
Fellow - bringing our team in the US to

This summer, we had

Dominican employees working on projects.

We were also joined by 18 summer interns from
May to August in the Dominican Republic.



THIS YEAR, LIKE EVERY YEAR,

1OO%

OF PUBLIC DONATIONS
WENT DIRECTLY TO THE FIELD.
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2017 SPONSORS

A Galvez Construction
Advance Customs B’ro'k“ers. ”
Alina & Chivo o' v0% G ¥yl ',‘
Atlantica Seguros’ . | |
Bay S‘upermarket " e ; . LaRed
Carpe Diem Academy =~ o "H R
’Charlty Golf international Y
Compass Office §o|ut|ons '

EBR, Inc. : Vg
Guixens & United oo 'and' »
Guixen'’s Food Group )
Hole in the Wall
International Travel Clinic
Leon Medical Center
lenendez Management Corp

Real Property Management Miami

The Ace Foundation TS
The Baralt Family 5 . Rosa waens
The Enjamio Family w0 ,' Carlos Sanchez ¥
The Ferradas Family TN "_' Jorge Gonzalez
The Frazier & Spratt Fami']'les 0, QY o Vlad|m|r Gohk
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The Gonzalez Family
The Marist Brothers .
The Sedano Family'
Trip Advisor \
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